
9 Lecture - MGT301

Important Subjective

1. What is the difference between microenvironment and macroenvironment in marketing?
Answer: The microenvironment refers to the internal factors that affect a company's ability to 
serve its customers, such as suppliers, intermediaries, customers, and competitors. The 
macroenvironment refers to the external factors that impact a company's ability to meet its 
marketing goals, such as economic, social and cultural, technological, legal and regulatory, and 
natural environment factors.

2. Why is it important for marketers to monitor changes in the marketing environment?
Answer: It is important for marketers to monitor changes in the marketing environment because 
it allows them to identify new opportunities and threats, adjust their marketing strategies 
accordingly, and stay competitive in the market.

3. How does cultural diversity affect marketing strategies?
Answer: Cultural diversity affects marketing strategies by requiring marketers to tailor their 
products and services to the unique needs and preferences of different cultural groups. Failure 
to do so can result in a loss of market share or damage to the company's reputation.

4. How do economic conditions affect marketing strategies?
Answer: Economic conditions affect marketing strategies by impacting consumer behavior, such 
as their purchasing power and spending habits. Marketers may need to adjust their pricing, 
distribution, and promotional strategies to respond to changes in economic conditions.

5. How do changes in technology affect marketing strategies?
Answer: Changes in technology affect marketing strategies by enabling new methods of 
communication, product development, and distribution. Marketers need to stay up-to-date with 
technological advancements and adapt their strategies accordingly to stay competitive.

6. How do legal and regulatory issues affect marketing strategies?
Answer: Legal and regulatory issues affect marketing strategies by setting guidelines and 
restrictions on advertising, product development, and other marketing activities. Marketers need 
to stay compliant with laws and regulations to avoid legal issues and damage to their reputation.

7. How do changes in demographics affect marketing strategies?
Answer: Changes in demographics, such as shifts in age, gender, and income levels, affect 
marketing strategies by requiring marketers to adapt their products and services to meet the 
changing needs and preferences of different customer segments.

8. How do competitive factors affect marketing strategies?
Answer: Competitive factors, such as the actions of rival firms, affect marketing strategies by 
requiring marketers to differentiate their products and services and adjust their pricing, 
promotion, and distribution strategies to stay competitive.

9. How do natural environment factors affect marketing strategies?
Answer: Natural environment factors, such as climate change and natural disasters, can affect 
marketing strategies by disrupting supply chains, increasing costs, and impacting consumer 



behavior. Marketers need to adapt their strategies to respond to changes in the natural 
environment.

10. How does globalization affect the marketing environment?
Answer: Globalization affects the marketing environment by increasing competition, introducing 
new cultural and economic factors, and creating opportunities for expansion into new markets. 
Marketers need to consider the global market when developing marketing strategies and 
adapting to changes in the global environment.


