
41 Lecture - MGT301

Important Subjective

1. What is global marketing and why is it important for businesses operating 
internationally?
Answer: Global marketing refers to marketing activities that are carried out by businesses in 
multiple countries or worldwide. It involves developing marketing strategies that are responsive 
to the cultural, economic, and social differences of different countries. It is important for 
businesses operating internationally because it enables them to expand their customer base, 
increase sales and revenue, and improve brand recognition and reputation.

2. What are some of the challenges that businesses face when engaging in global 
marketing?
Answer: Some of the challenges that businesses face when engaging in global marketing 
include cultural differences, language barriers, legal and regulatory issues, currency exchange 
rates, political instability, and logistical challenges.

3. What are the benefits of standardizing global marketing efforts?
Answer: The benefits of standardizing global marketing efforts include cost savings, consistent 
branding and messaging, streamlined marketing efforts, and increased efficiency.

4. What is localization in global marketing and why is it important?
Answer: Localization in global marketing involves adapting marketing strategies and messaging 
to meet the unique cultural and linguistic needs of a specific country or region. It is important 
because it allows businesses to connect with local customers and build trust and credibility, 
which can ultimately lead to increased sales and revenue.

5. What are some of the key cultural factors that businesses should consider when 
engaging in global marketing?
Answer: Some of the key cultural factors that businesses should consider when engaging in 
global marketing include language, religion, values, customs and traditions, social norms, and 
communication styles.

6. What is the role of technology in global marketing?
Answer: Technology plays a critical role in global marketing by enabling businesses to reach 
customers in different countries through digital channels, such as social media, search engines, 
and e-commerce platforms. It also allows for more efficient and effective communication and 
collaboration across borders.

7. What are some of the ethical considerations that businesses should be aware of when 
engaging in global marketing?
Answer: Some of the ethical considerations that businesses should be aware of when engaging 
in global marketing include cultural sensitivity, environmental impact, labor practices, and 
compliance with local laws and regulations.

8. What is the difference between a global and a multinational marketing strategy?
Answer: A global marketing strategy involves developing a standardized approach to marketing 



that can be applied across all countries, whereas a multinational marketing strategy involves 
developing unique marketing approaches for each country or region.

9. How can businesses measure the success of their global marketing efforts?
Answer: Businesses can measure the success of their global marketing efforts by tracking 
metrics such as sales revenue, customer acquisition and retention, brand recognition and 
reputation, and social media engagement.

10. What are some of the key trends in global marketing?
Answer: Some of the key trends in global marketing include the use of social media and 
influencer marketing, increased focus on localization and personalization, the rise of e-
commerce and mobile marketing, and the use of big data and artificial intelligence to inform 
marketing strategies.


