
44 Lecture - MGT301

Important Subjective

1. Define Marketing and its core concepts.
Ans: Marketing is the process of planning and executing the conception, pricing, promotion, and 
distribution of ideas, goods, and services to create exchanges that satisfy individual and 
organizational objectives. The core concepts of marketing include needs, wants, and demands; 
product and service; value, satisfaction, and quality; exchange, transactions, and relationships; 
and markets.

2. Explain the Marketing Mix and its components.
Ans: The Marketing Mix, also known as the 4Ps of marketing, is the set of controllable, tactical 
marketing tools that a company uses to produce a desired response from its target market. The 
four components of the Marketing Mix are Product (creating a product that meets the needs of 
the target market), Price (determining the right price to charge for the product), Place (getting 
the product to the target market through the right distribution channels), and Promotion 
(communicating with the target market to create awareness and interest in the product).

3. What is Market Segmentation and how is it done?
Ans: Market Segmentation is the process of dividing a larger market into smaller groups of 
consumers with similar needs or characteristics who are likely to respond in the same way to a 
marketing message. It is done by using demographic, psychographic, behavioral, and 
geographic factors to identify segments, and then targeting those segments with specific 
marketing strategies that are tailored to their unique needs.

4. Explain the difference between a product and a service.
Ans: A product is a tangible item that a customer can see, touch, and physically interact with. 
Examples include a phone, a car, or a piece of furniture. A service, on the other hand, is an 
intangible experience that is performed for the benefit of the customer. Examples include a 
haircut, a hotel stay, or a consulting service.

5. What is Branding and why is it important?
Ans: Branding is the process of creating a unique name, design, symbol, or image that identifies 
and differentiates a product from other products in the market. It is important because it helps to 
create brand recognition and loyalty, which in turn can lead to increased sales, customer 
satisfaction, and brand equity.

6. What is a Marketing Plan and what does it typically include?
Ans: A Marketing Plan is a comprehensive document that outlines a company's overall 
marketing strategy, including its goals, target market, competitive analysis, and marketing 
tactics. It typically includes a situational analysis, a SWOT analysis, a target market analysis, a 
positioning statement, a marketing mix strategy, and a budget and implementation plan.

7. Explain the concept of Consumer Behavior and its importance in Marketing.
Ans: Consumer Behavior is the study of how individuals and groups make decisions to spend 
their available resources on consumption-related items. It is important in marketing because 
understanding consumer behavior can help marketers identify customer needs and wants, and 



develop marketing strategies that are tailored to those needs and wants.

8. What is a Marketing Research and what are its different types?
Ans: Marketing Research is the process of collecting and analyzing information about 
customers, competitors, and the overall marketing environment. The different types of marketing 
research include exploratory research, descriptive research, and causal research.

9. What is Digital Marketing and what are its advantages?
Ans: Digital Marketing is the use of digital channels such as search engines, social media, 
email, and websites to promote a brand or product. Its advantages include the ability to reach a 
large audience at a relatively low cost, the ability to track and measure the effectiveness of 
marketing efforts in real-time, and the ability to target specific segments of the market with 
tailored messaging.

10. Explain the concept of Social Responsibility and how it applies to Marketing.
Ans: Social Responsibility is the concept that businesses have a responsibility to act in the best 
interests of society


